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Introduction

BE Group, BDP and CBO Transport has prepared five
Strategic Regeneration Framework documents on behalf of
Pembrokeshire County Council, to guide the regeneration of
five town centres; Tenby; Pembroke; Pembroke Dock; Milford

Haven; and Fishguard and Goodwick.

Each Strategic Regeneration Framework contains the

following main elements:

1 The identification of interventions that will significantly
enhance the vitality and viability of the town centre

1 The identification of major development opportunities
(referred to as Flagship Sites)

1  An Action Plan setting out the key steps necessary to
implement major projects including the requirements for

and likelihood of external funding.

The framework will guide the development and management
of the towns and highlights realistic and deliverable
opportunities to secure investment in town centre

developments and infrastructures. It will guide decisions

about the development and management of town centres, as
well as helping in developing a cohesive long term strategy
for Pembrokeshire.
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The Regional Context

This chapter provides the strategic context pertinent to
Pembrokeshire. It provides a brief overview on the policies
and the core socio-economic fundamentals of the County
and, where available, Tenby. The policy framework includes
County-wide planning and specific planning for the town

centre.

Vibrant and Viable Places i A Regeneration Framework,
Welsh Government (2003)

Vibrant and Viable Places is a regeneration framework that
was produced by Welsh Government in March 2013. The
Vi si on was né tnhVdates should dive dan well-
connected vibrant, viable and sustainable communities with a
strong |l ocal economy and
Wel s h def i

set of activities that seek to reverse economic, social,

Government nes
environmental and physical decline to achieve lasting
improvement, in areas where market forces will not do this
S u p pleerkey

principles that the programme will operate are Partnership,

al one wi t hout S ome

Strategy and Sustainability.

good
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regeneration as

2.7

from

Even with the country estimated to have £2-4 billion less
capital available for spending than the last decade, Wales is
still determined to invest £15 billion over the coming decade
into growth and jobs in the country.

The Framework recognises that the approach to regeneration
must adapt to changes with shopping habits, especially with
the rise in internet shopping and out-of-town retail spaces,
and decline of town centres. An approach to regeneration
which is more evidence based is important and a mixture

bet ween -bdapseeodhd eabdsépdlbacegener ati o

There is a growing need for town centre regeneration to focus

on t own centreds becoming t he

q u a lgévéiopmedtl anb kof b8 3he catalyst for improvement in

employment, leisure and public services.
Afan integrated

Well-being of Future Generation (Wales) Act, 2015

The Well-being of Future Generations (Wales) Act is about

improving the social, economic, environmental and cultural
governmento.

well-being of Wales. It will make the 44 public bodies listed in

the Act think more about the long-term, improve relationships
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with communities and each other, look to prevent problems

and take a more joined-up approach.

To ensure all public bodies are working towards the same

vision, the Act puts in place seven well-being goals:

1 A prosperous Wales

i Aresilient Wales

1 A healthier Wales

1 A more equal Wales

1 A Wales if cohesive communities

1 A Wales of vibrant culture and thriving Welsh Language

1 A globally responsible Wales.

The Act al so put s i n pl ace

1 Long term i The importance of balancing short-term
needs with the need to safeguard the ability to also meet
long-term needs

1 Prevention i How acting to prevent problems occurring
or getting worse may help public bodies meet their
objectives

1 Integration T Consi dering how th-e publi
being objectives may impact upon each of the well-being
goals, on their other objectives, or on the objectives of
other public bodies.

1 Collaboration 7 Acting in collaboration with any other
person (or different parts of the body itself) that could help
the body to meet its well-being objectives.

6 s'u dnvalviemeatoi | The impastgneel obipvelwng people with

principled which advises organi sat i amnteresiipaghieving thejwel-heinggpaés,iand erpuringy

under the Act. Public bodies need to make sure that when

making their decisions they take into account the impact they

could have on people living their lives in Wales in the future.

The Act outlines five things that public bodies need to

consider to demonstrate that they have applied the

sustainable development principle:

that those people reflect the diversity of the area which

the body serves.

Environment (Wales) Act, 2016

The Environment (Wales) Act puts in place the legislation
needed to pl an a mdurahrasowcgsein aVal e s 6
more proactive, sustainable and joined-up way. It delivers

against Welsh Governmentds commi't
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legislation for the environment and positions Wales as a low
carbon, green economy, ready to adapt to the impacts of
climate change.

The Act will create significant economic, social and
environmental benefits for Wales. It has been carefully

designed to support and complement ongoing Welsh

Governmentwor k t o hel p s decmuwelebeiligal e s 6

so that current and future generations benefit from a
prosperous economy, a healthy and resilient environment

and vibrant, cohesive communities.

The key parts of the act are:

9 Part 1: Sustainable management of natural resources 1
enables Walesd resources
proactive, sustainable and joined-up way. It also helps to
tackle the challenges we face and is focused on the
opportunities our resources provide.

1 Part 2: Climate change i provides the Welsh Ministers
with powers to put in place statutory emission reduction
targets, including at least an 80% reduction in emissions
by 2050 and carbon budgeting to support their delivery.
This is vital within the context of our existing UK and EU

obligations and sets a clear pathway for decarbonisation.

It also provides certainty and clarity for business and
investment.

Part 3: Charges for carrier bags i extends the Welsh
Ministersd powers so that
types of carrier bags such as bags for life. It also places a
duty on retailers to donate the net proceeds from the sale

of carrier bags to good causes.

| nPart 4: Collection and disposal of waste i improves waste

management processes by helping us achieve higher
levels of business waste recycling, better food waste
treatment and increased energy recovery. This will help
to decrease pressure on natural resources while also
contributing towards positive results for both the economy

and the environment.

b e { mpPanasKke drisheries foRshelfishrargl marine licensing i

clarifies the law in relation to shellfisheries management
and marine licensing.

Part 7: Flood & Coastal Erosion Committee and land
drainage i clarifies the law for other environmental
regulatory regimes including flood risk management and

land drainage.

t hey

n
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Welsh Government i Prosperity for All i The National
Strategy, 2016

The Programme for Government, Taking Wales Forward,
outlines the commitments that Welsh Government will deliver
over the next five years to help drive improvements and build
a Wales that is:

9 Prosperous and secure

1 Healthy and active

1 Ambitious and learning

1

United and connected.

Wel sh Gov er ntare aim i6 ® bulldea Wagles that is
prosperous and secure, healthy and active, ambitious and
learning, and united and connected. The Programme for
Government, Taking Wales Forward, sets out the headline
commitments we will deliver between now and 2021. This
strategy takes those key commitments, places them in a long-
term context, and sets out how they fit with the work of the
wider Welsh public service to lay the foundations for

achieving prosperity for all.

Taking Wales Forward provides clarity about Welsh

Go v e r n npedgésdosthis Assembly term. Set out in four

chapters, it outlined the main commitments that will make a
difference to the people of Wales, despite the impact of a
decade of cuts to the Welsh budget, and the uncertain impact
of Brexit.

The four key themes of this strategy are the same as those in

Taking Wales Forward. The vision for each theme is set out,

showing how they will contribute to prosperity for all, and how

delivering in a more integrated and collaborative way can
enhance the well-being of the people of Wales.

9 Prosperous and Secure i The aim is to drive a Welsh
economy which spreads opportunity and tackles
inequality, delivering individual and national prosperity.
This will enable people to fulfil their ambitions and
enhance their well-being through secure and sustainable
employment. This can be achieved by breaking down the
barriers many face to getting a job, and creating the right
environment for businesses to grow and thrive.

1 Healthy and Active i The aim is to improve health and
well-being in Wales, for individuals, families and
communities, helping to achieve the ambition of
prosperity for all, taking significant steps to shift the

approach from treatment to prevention.
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9 Ambitious and Learning i The aim is to instil in everyone
a passion to learn throughout their lives, inspiring them
with the ambition to be the best they possibly can be. A
prosperous Wales needs creative, highly skilled and
adaptable people, so our education from the earliest age
will be the foundation for a lifetime of learning and
achievement.

M United and Connected T The aim is to build a nation

where people take pride in their communities, in the

Welshident ity and | anguage, and

world. This will be achieved by building the vital links that
make it easier for people to come together, for the
economy to grow, and for Wales to become a confident
nation at ease with itself.

In developing the strategy, five areas are recognised as
having the greatest potential contribution to long-term
prosperity and well-being. These priority areas reflect the
times in peoplebdbs | ives when
support, and when the right help can have a dramatic effect

on their life course.

1 Early Year s: an individual 6s

a significant part in shaping their future, and are critical to

their chances of going on to lead a healthy, prosperous
and fulfilling life.

Housing: the bedrock of living well is a good quality,
affordable home which brings a wide range of benefits to
health, learning and prosperity.

Social Care: compassionate, dignified care plays a critical
part in strong communities, ensures that people can be
healthy and independent for longer, and is a significant

economic sector in its own right.

i n { Wéehtat ISedlth: prie i fo@r peoplte in Whles will experience

t hey

mental ill health at some point in their lives, getting the
right treatment at an early stage, coupled with greater
awareness of conditions, can in many cases prevent long
term adverse impacts.

Skills and Employability:

better their chances of getting fair, secure and rewarding
employment, and the stronger the skills base is in Wales,
the more chance we have of attracting new businesses
ana growin@ exidlifgSohes to Mprove grodperityf These
are by no means the limit of government 6 s act i

therefore it is important to not lose sight of the day to day

e X p e rrun@ing cof sital i pablicc deivited, hwhile dadaptingr sind

improving them to reflect this new approach.

t he

viti

e s
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Figure 1. Prosperity for All: the national strategy i Well-
being Objectives

Well-being Objectives

Build resilient
communities, culture,
and language

Support people Deliver quality health
and businesses to and care services fit for
drive prosperity the future

Support young people
to make the most of
their potential

Tackle regional inequality | Promote good health and Build ambition and Deliver modern and
and promote fair work well-being for everyone | encourage learning forlife | connected infrastructure

Build healthier
communities and better
environments changing world

Healthy & Ambitious
Active & Learning

Key Themes

Drive sustainable
growth and cormbat
climate change

Prosperous
& Secure

Source: Welsh Government, 2016

Equip everyone with
the right skills fora

Promote and protect
Wales’ place in the world

United &
Connected

South West Wales Regional Retail Study 2017

The study has been prepared to help inform both plan-making
and decision-taking across the three authority areas of
Pembrokeshire County Council, Ceredigion County Council
and Pembrokeshire Coast National Park Authority, and assist
in the development of planning policy; particularly in relation

to future retail provision.

A survey of 1,600 households was commissioned as part of
the study, which helped to identify shopping patterns for
different types of retail categories and identified where retail

expenditure is directed to, including key foodstores and town

2.21

2.22

centres. An assessment
retail (convenience and comparison goods) floorspace up to
2036 was also carried out, identifying need at strategic level

and for key centres in each authority area.

The market share analysis for Pembrokeshire County and
Pembrokeshire Coast National Park shows almost all of
resident catchment convenience expenditure is retained in
Pembrokeshire County and Pembrokeshire Coast National
Park as a whole. Key foodstores in Haverfordwest account
for the majority of retained convenience expenditure. Smaller
centres in Pembrokeshire County and Pembrokeshire Coast
National Park (including Pembroke Dock, Pembroke, Milford
Haven, Fishguard and Tenby) attract a smaller proportion of
convenience expenditure which reflects a more limited offer

in convenience provision compared to larger centres.

For comparison goods, the catchment for Pembrokeshire
County and Pembrokeshire Coast National Park as a whole
retains a relatively high proportion of expenditure for all
comparison goods (60.1 percent). Leakage from the
catchment is mainly directed to Carmarthenshire. At centre
level, Haverfordwest attracts the greatest proportion of
t he

expenditure from

@f newtw h e

catchment

nee

w
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role as a sub-regional town centre. Within the Pembrokeshire
Coast National Park area, Tenby attracts the greatest
proportion of comparison goods expenditure.

At a strategic level, the capacity assessment identifies up
1,244 sgm net of new comparison goods retail floorspace in
2031, increasing to 4,973 sqm net by 2036. The majority of
the forecast capacity is directed to Haverfordwest (up to 2,916
sgm net by 2036). No new convenience floorspace capacity

is identified over the study period.

In terms of accommodating growth, the study concluded the
following for Pembroke Dock, which is relevant to this

Regeneration Framework:

Pembroke Dock

Pembroke Dock is in close proximity to Pembroke but each
town serves different functions in terms of their retail offer and
customer base. This is reflected in the capacity assessment
which identifies the balance of forecast retail floorspace
towards Pembroke Dock. No capacity is identified in either
centre for additional convenience floorspace as a result of low
expenditure retention (Pembroke Town) or planned

floorspace (Pembroke Dock).

2.26

2.27

2.28

Forecast need for new comparison floorspace shows that
some 713 sgm net is identified for Pembroke Dock by 2036.
The health check assessments for the centres highlights key
differences between the two centres but the close proximity
of the two means that their futures need to be considered
together. Hence the location of any further retail development
needs to be reviewed in the context of the wider plans for the

towns and the availability of sites.

In terms of other recommendations the potential development
options for Pembroke Dock need to be considered together
with Pembroke and it be determined whether one or both are
to be encouraged to take the projected comparison growth
anticipated to 2036. Once this has been determined, the
primary and secondary shopping frontages should be

reviewed to ensure consistency.

Pembrokeshire Local Development Plan 2013-2021
(adopted 2013)

The Local Development Plan provides the framework for
decisions to be made up until 2021 on how land is used and

developed, for example what type of development is

appropriate or desirable for Pembr okeshireds
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communities and environment and how best to secure
resilience to climate change and to bring forward affordable
housing through the Planning System.

The Plan establishes a Vision based development strategy
and policies to guide the development and use of land in
Pembrokeshire from adoption to 2021. It provides the policy
context for directing development to appropriate locations,
conserving the natural, built and historic environment and
providing a basis for rational and consistent decision-making
on

pl anning applications.

use allocations is 2011.

The

network of strong urban and rural communities in Hub Towns,

LDP Vision for

Service Centres, Service and Local Villages and the Strategic

Objectives to deliver this
centresd® and OSupporting
role of Pembrokeshireos

H u b Bembroke Dock is defined as Hub Town along with
Pembroke, Milford Haven and Fishguard and Goodwick. It is
worth noting that Tenby is within Pembrokeshire Coast

National Park and therefore not considered in this document.

S i
t he

t owns
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The 233s

on

The Plan states that the economic base of the County has
changed in recent years, and the tourism sector is now the
largest industry and employer. However, there is an issue in
that many tourism jobs are seasonal. There is consequently
a need for the County to diversify to become a year-round
industry in order to provide employment opportunities

consistently throughout the year. There is an opportunity, and

need f or Pembrokeshireos r
achieve this.
e termha of Pembrake DotkhieshoBld lze tdhsiderédaas tte

most important retail centre in South Pembrokeshire and so

needs selective redevelopment to increase opportunities for

Pembr ok es hi r elargermetail unith.eLsnks ith thenaatinia forga wider range of

tourism and employment opportunities should also be
explored.

include ORegenerating town

d268¥ e The plam&tates thabahny néwhdevelaprinemttmiust corisidev the

esptewnadl|l gumwi ¢ Mt nc it dhrea cHaevrenand

development to significantly impact upon this or cause a
detrimental increase of pollution for the town. Respect must
be

growth and rate of development.

given to each

t ey of scale of d i v i

egener

envi

r

du
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Furthermore, traffic must be managed so development does
not significantly impact the current services available, whilst
ensuring accessibility to the new site. In addition, any
new/improved infrastructure and services, must be funded by

the development.

Lastly, the Plan affirms that tourism must be centred towards
using the distinctiveness of the locality to provide year-round

services and employment.
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Pembroke Dockd €ontext

Pembroke Dock lies on the River Cleddau and has a
population close to 10,000 people. The town was largely
developed during the nineteenth century following the
establishment of the Royal Dockyard and is based on a
regular grid layout. The town centre is now focused on and
around Dimond Street, which lies roughly in the geographic
centre of the town, although it was previously located further
west around Commercial Row and Albion Square and where
the market still resides.

Day to Day Activities
A lot of retail development has occurred outside the town
centre core within recent years including the supermarkets
Tesco and Lidl, and most recently Aldi. In addition to these
supermarkets, retailers traditionally found in town centres
including Wilkinson and Argos are located away from the
town centr e , as is the
Asda

(Dimond Street) has many vacancies.

t ownos
store but

The St

i ncludes an

is a small shopping centre located between Dimond Street
and Asda, and whilst it has a mix of kiosk type occupiers,

there are significant vacant areas particularly the larger

3.3

3.4

mar ket .
t he

Govanos

3.5

format shops. The town centre does, however, continue to
support retailers such as Boots, Specsavers, and Select
Fashions, and there are also independent shops including a
ladies fashion store, jeweller, and a recently added butcher,
as well as a Lloyds Bank and a Post Office.

The Pater Hall on the corner of Dimond Street and Meyrick
Street is the main public building in the town centre and is
The

centre, and a health centre are located in independent

used for meetings and f uncti ons.

buildings near the Asda store. A careers centre and CAB are
located on Meyrick Street. Pembrokeshire Council offices, a
youth centre, and the main medical centre are located out of

town on Argyle Street.

The size of the retail area has shrunk from its original
inception and many commercial buildings have been

converted into residential use outside of the main retail area.
UppeFfiBors orPDiibnd SteBt hppear td bk i rRdidential use
but dethbtbllo&iprd,. OHi gh Street?d

Environmental Quality
Pembroke Dock has a very consistent character, related to its

development as a nineteenth century planned town. These

t ownos
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characteristics include its walkable scale, a grid iron network
of streets, regular building lines, and stucco facades.
Contemporary interventions such as the Asda store, Y Cerrig
Glas pub/restaurant, and library have been less sympathetic
t he t he

character.

t o grain of t own,

Away from the town centre Pembroke Dock has a strong
historic naval heritage. Within the dockyard are the Martello
towers historic wet docks, a former military chapel converted
to a museum focussing on Sunderland Flying Boats and the
heritage of the town, and a smaller maritime museum run by

volunteers on Front Street at Hancocks Yard.

Properties are reasonably maintained and alterations to
properties have largely been sympathetic to the historic
character of the town. The high proportion of vacant and

boarded up shop fronts has the most negative visual impact.

Public space is limited to pavements but traffic is satisfactorily
light and pavements proportionally wide enough to encourage
dwell time. There has been some investment in public realm
t he

materials, whichs upport s townés

3.9

h o we v e rsjde develdpmdnta v e

3.10

3.11

3.12

archit

To the north of the town centre and the Y Cerrig Glas pub is
Maritime Park, a large waterfront development opportunity,
previously part of a regeneration proposal. This comprises
part car park, and part scrubland on what was former harbour-
an O6anywherebd
Movement and Transport

Dimond Street and its surrounding streets are very walkable
and traffic has minimal impact. Areas north of the town centre
including the Asda store and Maritime Park, however, feel
somewhat detached from the town centre due to expanses of
car parking, fast moving traffic on Western Way, and a real
lack of directional signage and entrance features approaching

the town centre.

The town centre is well served by parking on Gordon Street
and next to the Maritime Park. These car parks are
conveniently located to the north east of the town centre

where most main routes into the town converge.

The railway station is located off Apley Terrace, a few

mi nut es 6 wal k f r om sérvicesoto/fdom

Rembrake Bokck andhSsvansea ture gach way approximately

every two hours via Carmarthen. The port at Pembroke Dock

Street
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lies on the western side of the town with two crossings a day
to Rosslare. Bus services run into the town with the closest
bus stops located on Laws Street near the library

Attractions
There are few major attractions in Pembroke Dock itself. The
Pembroke Dock Heritage Centre is the most significant in the
town and is about a 10 minute walk from Dimond Street. The
West Wales Maritime Heritage Society has a presence at
Yar d

sailing boats are stored and sailing events, social evenings,

Hancockos just north o

and open days take place.

The Maritime Park, just north of the town centre is a green
space with views across to the harbour and a play area. The
space provides for local need and is not particularly well
integrated into the town centre. The beach areas are

neglected and not attractive for users.

There are very few eateries in the town centre, and these are
mainly limited to cafes, so the night time offer is very
insignificant. The new Y Cerrig Glas public house and
restaurant on Western Way provides some improvement to

the current offer. Around the town centre there are a number

f

t

3.16

he

and bed and breakfast

accommodations that mainly cater at the budget end

of inns, guest houses,
including a Travelodge and smaller bed and breakfast

establishment around the edge of Pembroke Dock.

Pembroke Dock is part of the Swansea Bay City Region and
is to benefit from part of the City Deal Investment. This will
see direct investment into the Dock area with the creation of
an offshore energy catapult for the development of wave and
bffshere teahrelogly. Thas, will ferim eartef a widen hasterman
with additional employment opportunities, being developed

by owners Milford Haven Port Authority.
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Primary retail area
Secondary retail area
Occupied A class use
Unoccupied building
Community use

Visitor attraction

Listed building / structure
Conservation area boundary
Traffic issues

Car park

Poor pedestrian environment
Public green space

Gap site

Poor linkage

Railway station

Key Assets and
Regeneration Opportunities
| Pembroke Dock
Pembrokeshire SRF
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Key Assets and Regeneration Opportunities

Strengths

Weaknesses

1

Asda store, the library (adjacent to the town centre), and Pater
Hall are key assets in which to drive footfall.

1

High proportion of empty retail propertiesi ncl udi ng St Goy

Post Office.

Asda t he

1 The town has retained some national retailers and independent | T store, he | igbrysitin g sea af cadparking end o
shops, and source interesting uses, jewellers, fashion and have a poor visual relationship with the rest of the town centre.
independent food stores. 1 Poor sense of arrival and directional signage for the town centre.

f Townscape character has been sensitively maintained. 1 TheStGovands centre presents a very

f Walkable scale and limited impact of traffic on Dimond Street. | T Few town centre attractions.

f Well served by car parking. 9 Lack of good quality town centre food and drink offer.

f Convenient access by car. 9 Limited town centre use by Ferry traffic.

f Railway station in walking distance. I Lack of variety for comparison shopping.

Opportunities Threats

1 Redevelopment of Maritime Park could bring to life a largely 1 Large format retail and local services are located out of the town centre,
unused site and increase town related population, plus drive up restricts the ability to drive up footfall and linked trips. N
footfall through the town centre. 9 Limited retail capacity may restrict retail development opportunities (e.g. St

1 The St Govanbdés Centre could b Govanods Centre).
bring in new retailers / uses to the town, including the market. | T Low developer confidence may thwart large scale development plans (e.g.

I Scope to consider new uses for vacant retail properties and current marina plans have been dropped). _
upper floors to drive up footfall. 1 Public funding limitations could reduce the scope to relocate public

1 A rich heritage provide scope to consider a possible visitor services. . . o .
attraction and town trail that could increase visits into the town | T Asda may resist any costly investments that have limited commercial
centre i potentially including the West Wales Maritime benefit (e.g. relocation / reconfiguration of store). _

Heritage Society, linking with the museum, and the towers and | 1 Local traders may be resistant to reductions in car parking.
wet docks in the Dockyard. 1 Reducing footfall and increasing vacancies if no remedial action.

= =

Scope to improve pedestrian linkages to the Maritime Park and
enhanced crossings on Western Way.

Scope to consider relocation / reconfiguration of Asda and
surface car parks as part of Maritime Park development.
Reverse the one-way system to increase accessibility.
Increase town centre living around Dimond Street and Meyrick
Street.

Direct Ferry traffic to town centre attractions.




Rationale

for Regeneration in

Pembroke Dock

4.1

4.2

4.3

Pembroke Dock was largely developed during the nineteenth
century following the establishment of the Royal Dockyard.
For 150 years Pembroke Dock was a military town, and home
to all three Armed Services. The last military unit left in the
1960s and the town has striven to find new roles ever since.
The former dockyard is a commercial port and a gateway by
ferry to Ireland, but the town centre has declined in recent
years.

Despite Pembroke Dock beingoneofSout h Pe mbr
key service, employment and retail centres, much of its retail
development has occurred outside the town centre including
the supermarkets Tesco and Lidl, and most recently Aldi. In
addition to these supermarkets, retailers traditionally found in
town centres including Wilkinson and Argos are located away
fromt he town centre, as is th
The town centre itself includes an Asda store, which sits close
to the shopping core and is a major draw and key anchor for
The St

important link between the Asda and the town centre. It offers

the town centre. Govanos

4.4

a mix of unit sizes, however it suffers from vacant space
particularly the larger store layouts. Furthermore the
entrance from the Asda direction is not inviting and footfall
appears to be insufficient to maintain full occupancy from
retail businesses within the centre. The physical appearance
of the centre and links to it from Asda are also likely to be
reducing potential footfall. The main high street (Dimond
Street) is also in also in need of improvement. The secondary
area along Meyrick Street has retained some retail uses, but

increasingly the street is becoming primarily residential.

Lack of through-traffic and awareness of the town centre is

o k e s hi lareisdue. There is no obvious gateway to the town centre and

e

Centre

t own
45

the current route along Water Street is residential. A higher
profile entrance with strong signage would benefit the town
centre. Improvement to the Meyrick Street access from
Western Way is one option, but to capitalise on this entrance,
a reversal of the one-way system would be required.

6s market.

A lot of hope and aspiration for the rejuvenation of the town
was riding on the proposed Martello Quays scheme - a £100

million waterside development. However at the beginning of

r e p r2@lg €anygar anaonnced they were withdrawing from the

scheme, stating that it was no longer viable. This has
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4.7

generated a sense of disappointment and negativity in the
town. However there is optimism that the land set aside for
the marina development could still be developed, helping to
regenerate the town centre. Conygar wanted a retail-led
scheme but larger scale retail development there could
damage further to the vitality of the town centre. A residential
focussed scheme would bring an increased population.
Furthermore, comprehensive development around the
waterfront could draw in the heritage assets and town centre

to widen the tow n @jspeal.

Reflecting this, the Framework is structured under the

following sections.

The objectives and outcomes of these sections are
overlapping; however grouped under these sections it is
apparent that a Framework for the regeneration of Pembroke
Dock must be multi-faceted.

Providing New Development/Re-development
(Flagship Sites)

Improving Movement and Access

Promoting Heritage and Tourism

Developing Employment and Skills Opportunities
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